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About this ebook

Business practices change and evolve. The customer's needs define a 
business's solutions. Fail to keep up and the world moves on without you.

As social media and social networks continue to add to this shifting dynamic, 
one platform continues to exceed all others for sheer numbers and 
opportunities.

It doesn't matter if you're a multi-national or a one-man band - Facebook can 
offer a key weapon in your marketing plans.

This ebook will show you just some of the ways Facebook can help your 
business.

Enjoy.

Danny Brown, June 2010.



Some facts about Facebook

More than 400 million active 
users
50% of active users log on to 
Facebook in any given day
Average user has 130 friends
People spend over 500 billion 
minutes per month on Facebook
There are over 160 million 
objects that people interact with 
(pages, groups and events)
Average user is connected to 60 
pages, groups and events
Average user creates 70 pieces 
of content each month

More than one million 
developers and entrepreneurs 
from more than 180 countries 
Every month, more than 70% of 
Facebook users engage with 
Platform applications 
More than 550,000 active 
applications currently on 
Facebook Platform
More than 25 billion pieces of 
content (web links, news stories, 
blog posts, notes, photo albums, 
etc.) shared each month.  

Figures from Facebook Press Room: http://www.facebook.com/press/info.php?statistics

http://www.facebook.com/press/info.php?statistics


So what does that mean for you?



Facebook is more than just a high school and 
college connector...

... it's a Service to Sales connector.

People

Business

Connect

Every piece of business we do is with a person - we're in the people business.
 
Facebook has the People - your Business has the Service. The Connect to the 
Sale is up to you.



So how does Facebook fit in?

Facebook and marketing is becoming an increasingly natural fit 
for many businesses, large and small.

While there are many ways for you to use Facebook for your 
business needs, there are 7 that you can implement today.

Facebook Marketing Solutions 

Facebook GroupsFacebook Search

Facebook InsightsFacebook Ads

Facebook AppsFacebook Pages



Your Business. Your Choice.

You can use all seven of these methods; or you can use just one; or anythng 
in-between.
 
The decision will be based around where you offer most relevance and where 
you can allocate man hours and outlay.

Consider the strengths of each one and decide if it's the right option for you to 
be part of.



1. Facebook Pages

Perhaps the most popular use of 
Facebook for business, a Facebook 
Page is almost limitless in how it can 
help you market your business.

The ease of setting a Page up, 
coupled with the optimization you 
can implement, makes a Facebook 
Page the perfect business hub away 
from your website or blog.

So what are some of the best ways 
to use a Facebook Page for your 
business?



Optimize your Facebook Page

When you first set up your Facebook Page, it's much like your standard 
Facebook profile. 
 
You can input your basic information (type of business, organization, goods, 
services, etc), and you then have simple Wall, Info, Discussions and Photo 
navigation tabs.

While this information is fine for telling potential new customers what you're 
about, it doesn't really tell us who you are.

Remember - no matter the industry, we're in the people business. People buy 
from other people. So let us know what kind of people your business is made 
of.



Optimize your Facebook Page

A Dedicated Landing Page. 

In your Page settings, you can choose which navigation tab is the default 
landing page for your visitors. This is set to your Wall as standard. 
 
By using a little HTML coding and the Facebook Application Static FBML, you 
can set up a Welcome Page and ensure your visitors are either met with an 
eye-catching visual or a special offer / call-to-action.
 
The next couple of pages show examples of some excellent landing pages, 
while you can use the links below to begin setting up yours. 

Static FBML app: http://bit.ly/dannyfbml
 
Video Resource: http://bit.ly/dbvideo

http://bit.ly/dannyfbml
http://bit.ly/dbvideo


Recruitment specialists Hire Strategies offer job boards, blog and Twitter feeds 
and more on their landing page



Web analytics specialists Webtrends mixes up their landing pages to promote 
contests as well as Facebook analytics



Content for your Facebook Page

As well as a dedicated Welcome tab, other ways to optimize your Facebook 
Page include:

- Blog feed with Networked Blogs (http://networkedblogs.com)
- Twitter feed
- Email newsletter sign up
- YouTube channel
- Storefront
- Coupons
- Competitions
- Interactive apps (see the Facebook Application section of this ebook)

How much you optimize your Facebook Page is up to you and whether you can 
do it yourself or need to outsource. But even just a dedicated Landing Tab can 
make all the difference.

Think of it from your customer's arrival and let that determine your approach.

http://networkedblogs.com


2. Facebook Ads

One avenue that is being used more by businesses on Facebook is the 
advertising program, Facebook Ads.

These are similar to Google Ads in that they highlight your product or service to 
the relevant audience. This can be from a keyword search on Facebook, or 
from the information stored on a Facebook user's profile.

The cost isn't prohibitive either, and you dictate how much you wish to spend, 
what cut-off points there are, and any action changes needed throughout the 
campaign to react to the analytics that Facebook provides.

And because users are part of the network and have shared their likes, 
Facebook Ads can offer an immediate advantage over Google. Because not 
every single user of the Google search engine is a member of the platform, 
Google Ads doesn't have the kind of information available to Facebook Ads.



Facebook Ads 

The Benefits 
 
- 400 million active users
- Option to add social actions 
for         added relevance
- Image and text-based ads
- Deep dig optimizing for your 
exact    audience
- Easy step-by-step set-up
- Full tracking and progress insights
- Ad-hoc changes based on results
- External links and traffic
- As little as $1.00 per day
 

Target Audience Optimizing

- Location
- Age
- Sex
- Keywords
- Education
- Workplace
- Relationship status
- Relationship interests
- Languages



Facebook Ads
Setting up your Facebook ad is simple:

Select "Create and Ad" from your 
Facebook profile
Upload any image you want to use, ad 
copy and target URL
Target your audience and demographics by 
drop down boxes and ticks
Choose how long you want the ad to run 
and campaign pricing
Review the ad and Submit.

 
Your Facebook Ad account will provide you the 
analytics you need to track and make informed 
decisions on success, actions needed and 
more.
The next couple of pages will look at some 
successful Facebook Ad case studies.



CM Photographics invested $600 on a Facebook Ad campaign and saw a 
return of almost 70 times that amount in 12 months.



StorQuest, a self-storage company, saw a student-focused campaign receive 
almost 10 times the return on investment.



3. Facebook Applications

For any business serious about marketing on 
Facebook, an interactive app (application) 
should be high on the list of must-haves. 

Even if you don't have a Facebook Page for 
your business, the opportunities that an app 
represents for your business make it almost a 
given.

From booking tickets to email subscription 
forms, contest entries, product ordering forms 
and more, Facebook Apps are among the 
most used features on the network.

Add in the viral ability to share with friends, 
and a strong Facebook App can have a huge 
impact on your business's Return on 
Investment.



Long-term interactive app
Pro: Ongoing fan and user loyalty and ability to switch for promotions

Con: Slower growth rate and ongoing cost implications

Fast-track your fanbase or membership numbers
Pro: Perfect for time-sensitive promotions and early exposure

Con: Fast rise in fanbase can be followed by immediate drop after any offer

Promoting your content
Pro: Direct way to keep new products in your customer's mind.

Con: Potential limited shelf life and less opportunities to go viral. 

Three Ways to use a Facebook App for 
Business



How much does it cost to build an App?

The most successful Facebook apps are the most interactive. The 
more interactive, the more likelihood of being shared with friends 
and growing the App's traction.
 
Costs are dependent on whether you have in-house skill, or if you 
have to outsource.
 
Companies like WidgetBox (http://widgetbox.com) allow you to 
make basic yet fun apps for just a few dollars, while some of the 
more interactive apps cost several thousand dollars to build. 

The next couple of pages show examples of why having a 
successful app can really benefit your business, from both a user 
experience and numbers approach.

http://widgetbox.com


Five of the most popular Facebook Apps show the breakdown in audience and 
usage - is your target audience part of this demographic?



Gen Y are strong users of Facebook Apps - think of how your product or 
service can attract through your own Facebook App.



4. Facebook Insights
Used in conjunction with your Facebook Page, Insights offer analytics 
and more regarding your Facebook Page:
 

- Interactions / Quality of interaction
- Growth of Page
- Demographics
- Top countries
- New subscribers / unsubscribers / resubscribers
- Media consumption (videos, coupons, etc)



The Benefits of Facebook Insights

Enhance or change your current Facebook Page strategy
Visitor demographics will define your Facebook Ads or Apps
Determine the most interactive days/times for promotions
Actionable data for sponsors or advertisers to your Facebook Page
Best of all, they're FREE! ;-) 



5. Facebook Groups

With the advent and growth in popularity of Facebook Fan Pages (and the new 
Community Pages), Facebook Groups have been seen as less of a relevance 
for marketers and businesses.

Yet to ignore these groups and the users within them would be to ignore 
potential relationships that could lead to customers.

Remember - we're in the People Business. Ask yourself how your Business can 
help the People of Facebook Groups.

People

Business

Connect



Remember, if there's no Facebook Group for your product or service - start your 
own!

Targeting and Interacting with Facebook 
Groups

Use Facebook Search to find relevant Group(s)
Watch interaction and discussions
Ask whether you offer any benefit to the group
Join and participate
Offer tips and non-pushy "sales" advice
Depending on cost, offer free samples of your 
product/service for the group to try (with no 
obligation)
Offer to host offline meet-ups to try your 
service/products (where applicable)
Most of all, be personable - the sale will come if the 
service to the sale is right to start with. 



6. Facebook Search

More than just a way of finding old school friends, colleagues, boyfriends or 
girlfriends, Facebook Search offers an excellent platform to build your 
marketing or business plans from.
 
Using the search option on Facebook allows you to find:
 
- People
- Pages
- Groups
- Applications
- Events
- Web results
- Posts by friends
- Posts by everyone  

Great - but what can this information actually do?



Digging into Facebook Search Takeaways

Results

- People

- Pages

- Groups

- Applications

- Events

- Web results

- Posts

Next Steps

- Age, sex, location, likes, dislikes 

- Fans, websites/blogs, influence

- Niches, additional groups, needs

- Popular/reasons why, market gaps

- Sponsorship opps, networking

- Online behaviours, destinations

- Conversations, focus group(s)



By using Facebook Search to monitor, watch, target 
and react, you can build a marketing strategy that 

addresses the needs of Facebook users while 
offering a genuinely beneficial Service to Sale 

approach.



7. Facebook Marketing Solutions

This one's actually just a bonus from Facebook itself. Run by employees of the 
company, Facebook Marketing Solutions is a great resource to help you create, 
manage and grow marketing and brand ideas using Facebook.
From engagement ads to marketing tools and more, it's one of the first places 
you should check out if you're looking to utilize Facebook for your business 
and/or marketing.

Find Facebook Marketing Solutions here: http://www.facebook.com/marketing

http://www.facebook.com/marketing


Closing Comments
This is the end of this free Facebook-specific ebook. I hope it's offered you some ideas on 
how to use the platform to help you market your business.

Obviously the ideas you can use will vary depending on your needs, bandwidth and 
industry. The ebook is the jumping off point - you'll have a better idea how far your 
business can jump. The one key point to remember is be human - respect privacy and 
don't spam.

If you've enjoyed the ebook and it's offered some food for thought, I have a favour to ask. 
As an experiment in making content platform-exclusive to offer more value to users of 
different platforms, I'm only offering this ebook via my Facebook Page. To gauge the 
success, I'd be immensely grateful if you don't share via email, blogs, etc.

Instead, ask friends who you think would find the ebook interesting to download the same 
way you received it - via the Facebook Page. Heck, they can unlike me immediately after if 
they like (though they'll miss out on future exclusives!).

What say you - that sound doable?

Thanks,

Danny.



Copyright and other boring stuff

 
About 7 Ways to Market Your Business on Facebook:
This ebook is the copyright of Danny Brown. While you may share it via email or other online 
means, as part of a social experiment it would be great to share via the originating Facebook Page 
only, which can be found here: 
 
                                                        http://bit.ly/DBebookURL 
 
If you wish to reproduce any quotes or information from the ebook, please ensure you give full 
credit to either Danny or the resources used in the ebook. Thank you! :)  

Copyright (c) Danny Brown 2010.
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